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The best or nothing. 
That is what drives us 

Introducing the 2011 SLS AMG. 
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From the company that makes 3D 
PlayStation' Games comes the best 
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AN 8-PART EPIC EVENT ^ 

FRIDAY JULY 23 at 10 StG B 


$25 cash back offer when yoi 
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WARNING: This product is not a 
safe alternative to cigarettes. 
















































Your friends 

SHOW UP UNANNOUNCED. 
PERFECT. 



















1 LaChapelle for Rolling Stone 


Young people do everything online. 
Like order millions of magazines. 

Somehow, amidst their infatuation with Facebook, YouTube, 
Twitter and the like, young adults are still making time for 
another one of their favorite pursuits: reading magazines. 

Contrary to popular misperception, the phenomenal 
popularity of the Internet has not come at the expense of 
magazines. Readership is actually increasing, and adults between 
18 and 34 are among the most dedicated readers. They equal or 
surpass their over-34 counterparts in issues read per month 
and time spent per issue. 

What’s changed isn’t people’s affinity for magazines but the 
means by which they acquire them. Last year, nearly 22 percent 
of all new paid subscriptions were ordered online. 

And just as the Internet drives magazine subscriptions, 
magazines drive Web searches - with nearly double the 
effectiveness of the Internet itself. Some might call it ironic. 

The medium that some predicted would vanquish magazines 
is actually helping fuel their growth. And vice versa. 


The Power of Print * 
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FIND THAT SPECIAL 
SOMEONES. 


online dating, your way. 

Zoosk, the online dating site that lets you date your way, whether you 
want to browse, flirt or find your soul mate. Choose from more than 50 


















































Thing to do before you die. 
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Calvin Klein 



THE NATION NEEDED A HERO. 
HIS FAMILY NEEDED THE TRUTH. 
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Sacrifices weight, and that’s it for sacrifices. 



The new Porsche Cayenne Turbo 
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A proud history of savings and reliability, backed by 
the strength of Warren Buffett’s Berkshire Hathaway Inc. 
(Note: the above portrait is not Mr. Buffett.) 
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Somewhere in America is a place waiting to be discovered i 

A mountain to hike a city to explore, a beach to wander: It's waiting for i 
you at one of these out-of-theway destinations, and with flying a i 

bigger hassle than ever, there’s never been a better time to pack up : 

the car. stock up on jerky, and just go And if none of our picks here are : 
in your neck of the woods, head to Esquire.com for an expanded list 
where you’ll find at least one destination within five hundred miles- : 
or a single day’s drive-of your front door. 
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IN LOSS OF LIFE. 
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